2 Cycle Magazine
Issue No.6
Media

Description

Cycle Magazine explores cyclical patterns
in human life. Issue No.6, Media, focuses
on how media technologies continuously
evolve, disappear, and return—shaping
how we record, share, and remember. From
analog nostalgia to digital residue, each article
examines a distinct media cycle, including the
analog-digital interplay, Y2K fashion revival,
and communication tools.

Each story is paired with a unique visual
identity drawn from its content, allowing
design to echo the rhythm and atmosphere of
each theme. This issue reflects on media not
just as a tool, but as a living cycle of memory,
emotion, and transformation.
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Cultural Case Study
of Y2K Revival in Fashion

Cultural Case Study of Y2K Revival in Fashion

Boutayna Chokrane And Christina Perez

Y/

- Fashion 101

How the Millennium
Started Trending All
Over Again
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C tashion is full of
e 0t gu g gems

What comes after Y2K fashion? More
Y2K fashion, of course! Picture this: a
midriff-baring ribbed tank top paired
with camouflage cargo pants, and a Fendi
baguette bag nonchalantly slung over the
shoulder; frayed denim shorts belted by a
chunky round buckle, paired with strappy
kitten heels and a Von Dutch trucker hat;
a pink velour tracksuit with a Gothic font
spelling NASTY in rhinestones across the
rear, topped off with a pair of Matrix-style
sunglasses. What might sound like fashion
relics from a bygone era have been worn
all over social media in recent years by
many of the biggest models of the moment
and it’s a style revival that doesn’t seem to
be disappearing any time soon.

If you were dressing yourself in the early
2000s, you might feel some kind of way
about Y2K fashion ruling the runways
and the sidewalks once again. But if you
weren’t? It’s hard to entirely understand
that mining the annals of recent fashion
history would hold a certain appeal. For
all its kitsch and camp, Y2K fashion is full
of some intriguing gems. And anyway,
fashion is cyclical. No era is immune to a
remix now and again.

25

The energy of Y2

Before diving into Y2K fashion, it’s helpful
to remember what was happening globally
from 1999 to the early part of the 2000s.
Afterall, Y2K is the shorthand way to write
“the year 2000.” If the moniker conveys a
certain futuristic brevity, that’s somewhat
by design. It echoes the influence of the
burgeoning digital age in the zeitgeist. It
was the turn of the millennium and the
future was on everyone’s mind. The tech
advances were rolling out quick. In the
year 2000, iPods, hybrid cars, camera
phones, and GPS were introduced; iTunes,
Wikipedia, and Xbox came in 2001.

If that sounds cool, it definitely was
imagine going from a clunky CD player to
a sleek iPod! But the promise of the new

millennium also came with its share of

existential dread. In fact, in 1999, “Y2K”
was mostly associated a specific tech-
induced panic related to the potential
failure of the computer programs that ran
banks, transportation, and power plants
worldwide. “The Y2K bug was a computer
flaw, or bug, that may have caused
problems when dealing with dates beyond
December 31, 1999,” National Geographic
report . “The flaw, faced by computer
programmers and users all over the world
on January 1, 2000, is also known as the
millennium bug.” Or, as the news anchors
simply called it, “Y2K.”

Luckily, the Y2K bug never ultimately
resulted in major malfunctions. It was
fixed just in time. But there was still
plenty to come: One year later, we saw the
terror attacks of September 11, 2001.
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JENNIFER LOPEZ, 2000
PHOTOGRAPHY BY KIRBY LEE
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Mediating the Digital
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Mediating the Digital Photographic Residue

Kellye Eisworth
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The pristine images
of pristine places: remastered,
re-filtered, and re-coded: No
Longer Belong to the
Past Technology

PHOTOGRAPHY BY
Penelope Umbrico, Weston With Summer
2 Grain Split Screen And Lightleak

Interestingly, there are hundreds of ﬂ‘?ﬁ_‘f’h 0

apps designed to artificially emulate the very
flaws they were designed to eliminate. In Range:
of Masters of Photography, Penelope Umbrico uses
these apps to reimagine images by 20th Century
photographers, combining history and innovation
to transform revered master works into malleable
source material. In an artistic canon that has
long elevated the voices of men above women,

Penelope Umbrico’s work is a complex study of
digital technology’s effect on our relationship to
and experience of photographs. The history of
photography is punctuated with technological
advancements that completely redefined the
medium, none more so than the advent of smart
phones and the internet. These technologies have
made the once difficult task of creating and sharing
nearly-flawless images easy and accessible at an
unprecedented scale.

I can appreciate the added irony of her choice in
source material. Modernist photographers like
Ansel Adams were famous for valuing technical
perfection; they were also able to assert a sense
of ownership by controlling the reproduction and
dissemination of their photographs. In Range,
Penelope Umbrico demonstrates those privileges
no longer apply.

RANGE: OF MASTERS OF PHOTOGRAPHY

[n this work the mountain, the oldest landmark, site of orien-
tation, and spiritual contemplation, becomes unstable, mobile,
has no gravity, and changes with each iteration.

PHOTOGRAPHY BY

Range: of Masters of Photography considers an analog
history of photography within the digital torrent
that is its current technological manifestation. For
this project I focus on iconic images of mountains
in various online and print media such as Aperture’s
Masters of Photography book series. I downloaded
hundreds camera apps for my iPhone to re-photograph
the masters’ mountains and process them through
the multiple filters of the camera apps. Photo grain,
dot-screen, pixel, and screen resolution collide
performing undulating moirés. The hallucinogenic
colors of the camera app filters blend with the
disorienting effects of the iPhone’s gravity sensor to
dislodge any perception of stability in the mountain,
the master (most often gendered as male), or the
photographic medium. In this work the mountain,
the oldest landmark, site of orientation, and spiritual
contemplation, becomes unstable, mobile, has no
gravity, and changes with each iteration.

Central to this work is the overwhelming number
of camera app filters that simulate the mistakes
of analogue film photography. Light leaks and
chemical burn filters are especially absurd in the

2017, installation view of
Range, David B. Smith Gallery

context of both analog photography and smart-
phone camera technology: master photographers
would never accept such mistakes in their work, and
the impossibility of holes, gaps, spatial volume, or
liquid chemical necessary to produce these effects,
stands in complete opposition to the very apparatus
simulating them. If light is the first and foremost
element of all photography, the role of light in this
context is inverted. These “leaks” are the result of an
algorithm loaded into the vacuum of a chip, capable
of producing nearly endless variations within the
space of a few seconds.

Range: of Masters of Photography presents a dialo-
gue between distance and proximity, limited and
unlimited, the singular and the multiple, the fixed
and the itinerant, the master and the copy.
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INDEPENDENT STUDIO
FOR FILM AND DESIGN
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Ace & Tate
Depot Boijmans’.
‘Van Beuningen

s a long-time fan of the studio, we couldn’t help but
dive into From Form’s body of work, unspooling lay

s of their journey to understand why everything the
bring to the table looks so darn delicious. Co-founders
invite us into their world as we slowly discover parts of
their practice and proc Together, Govers and Ver-
steeg take us back to the studio’s first days, trace their

journey to show us where they are today, and also show

the small rituals - like constantly feeding their cre-
ative sclves and taking a day off every week to wander
around town - that keep buffing ¢

Museum Night
12023

. Amsterdam
. Museum Night

2023
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MUSEUM
NACHT
AMSTER
DAM

How has the studio, the kind of work vou make,
and vour interests evolved over the past
decade?

12 yvears ago, the start of our studio was based
on personal projects in which we followed
our own personal fascinations, both with our
graduation film and the titles for OFFF festi
val. They came from a naive, playful place and
were made with a lot of freedom.

When we created a campaign for the
Willem de Kooning Academy to enthuse new
students, we received a lot of requests from ad
agencies that aimed for a similar style - pop-
py; colourtul, limbo backgrounds with minimal
sets and table-top angles.

More commercial projects  followed,
and as much as we were longing for that same
freedom within these projects, we started to
follow the paths of the clients and ager
It's a wonky process when vou've just started
and are still trying to find vour ative voice.
At some point, after three to four vears, we let
the identity of our studio be shaped more and
more by those commercial projects. It didn't
feel right.

Around 2016-2018 we started to man
ually reverse this process. We took on small
er (sometimes no-budget) projects to go back
to this more playful, personal approach. Our
project for Into The Great Wide Openis a good

xample. We created the identity for the out
door music festival, and it was so full of ex
periments and playving around and using the
sland as our main source of inspiration. In the
Cineville project - in which we created a cam
paign for the cinema membership servi
combined our fascinations for 1 g

carly computer graphics. It was a big relict to
play around with these projects after all those
commercial vears.

Tod:
sonal fascination and client-driven work can go
hand-in-hand. We love a good client br

an really value the collaboration with a great
client who knows their product or brand well.
T'o us, it feels magical when this feeling of trust
is cqual and we can let our imagin:

ideas go wild, while still doing justice to the ini
tial bricf. The challenge now is to keep that bal
ance.

. Amsterdam
. Museum Night
. 2023

Museum Night
2023

I'm absolutely in love with vour 2023 campaign
for the Amsterdam Muscum Night! I've noticed
a persistent dedication to details in vour work,
and also an intention to work with vour hands
or analogue techniques. For example, the fact
that vou went on a musceum run to capture the
visuals of the campaign, or that vou made 500
(1) stickers so cach one would be unique is quite
wild. Why is this approach important to vou?

Our work has always been based on an ana
logue approach in some way, and textures and
patina are very important to us. Including this
in our ¢ pr helps w! Besides
that, using vour hands or analogue techniques
allows for imperfections, and therefore gives
vou surpri that vou otherwise wouldn't
have come across. When we're stuck in a de
sign process, we force ourselves to go back to
an analogue approach: print it, cut it, shift it,
glue it together, and then scan it back in and
start the digi rocess. It gives us surprises
that we otherwise wouldn’t have found. This is
how our Muscum Night concept came together
in the end!

Adding these imperfections makes the work
more human: they make it lively and warm.
Maybe it also has something to do with the
times we live in - especially now with In
some way is generative art feels so distant.
Mavbe it has to do with the fact that these de
signs didn't come from human memoric
dreams, desires, or emotions. W

creatures. We believe imperfection helps vou
connect with the work bet
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